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Encouraged

Social Media at EPA

EPA uses social media technologies and tools to share information for everyone to gain a better
understanding of environmental conditions and solutions. We make every effort to observe
requirements related to federal activities, such as transparency, public process, or privacy. EPA
doesn't endorse any particular social media site or technique.
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Encouraged

J United States Environmental Protection Agency

> Blogs and Discussion Forums
> Challenge.gov

» Facebook

> Flickr

» Foursquare

> Google+

> Instagram

> Medium

National Center for

HEALTHY HOUSING
@nchh #FindFixFund

» Pinterest

> Podcasts

> RSS Feeds

> Storify

> Thunderclap
> Twitter

> Widgets

> Wikis

> YouTube
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Encouraged

Social Media Directory

At HUD, we strive to educate and keep the American
people informed about the Department's mission to
create strong, sustainable, inclusive communities and
quality affordable homes for all, so we're continuously
expanding our online effort.
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Encouraged
HUD.GOV
U.S. Department of Housing and Urban Development

Secretary Julian Castro

Department
U.S. Department of Housing and Urban Development n u ﬁ] ] m u
El Departmento de Vivienda y Desarrollo Urbano de EE. UU. n u & e m [ B |

Secretary Castro

Follow Secretary Julian Castro on Facebook, Twitter and Instagram  [) £.4 (8]

Initiatives
ConnectHome u u

Program Offices

Office of Community Planning and Development

Office of HIV/AIDS Housing £ v |

Office of Departmental Equal Employment Opportunity “ u { E ’;E
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Social Network

Members
Discussion —
Public Opinion
/ & Policy Change \
Awareness and : Perceptions &
Prevention l > Intentions
Campaigns Changed

\ Discussion — /

Changes Social
Norms

Social Network

Wakefield et al (2010)

Adapted from: Yanovitsky & Stryker
Members

Communication Research
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News

Voice

Action

Awareness

Capacity
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Outcomes

Indicators

Residents are more informed >> .

Visits from new visitors

Page views per visit

Humber of stories republished by other local
rriedia outlets

Commumity members are more
empowered to contribute thelr
perspectives throuwgh digital

rnedia and at local mestings .

Number of content upboads from target audience
Mumbsar of community members participating in
forums, events

Percent of community mermbers that feel empowened

Residents are active
participants in bocal democracy

Mumber of people getting invalved in
cormmunity, e.g., valuntesening

Mumber of voter-initiated ballot measures
Residents taking specific action (e.q., recycling)

Residents are more aswars and
educated about an isswe that
affects them or their
COFMFMULY

Mumber of residents that are exposed o
Carfipabgn

Mumber of media mentions about the campaign
of the issue it is addressing

to aCcess and use ooty
information

Organizations or individuals .
acquire new skills or resources .

Wumber of organizations or individuals trained
Humber of organizations or individuals using a
project teol or website

NN NN N

Knight Foundation — IMPACT: A Practical Guide to Evaluating

Community Information Projects
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Lead Poisoning Prevention Week - 2016

October 23-29, 2016

National Lead Poisoning Prevention Week

The National Lead Poisoning Prevention Week theme, "Lead-Free Kids for a

o ®
Healthy Future," focuses on the many ways parents can reduce a child's )
exposure to lead and prevent its serious health effects. EPA, along with the L

ead!l' Free

U.S. Department of Housing and Urban Development (HUD) and Centers for
Disease Control (CDC), promote educational activities during the week, and KI DS
this year we've added a focus on lead in drinking water.

for a Healthy Future

D e

Had an event? Tell us more!

Share information about vour event with others worldwide by registering your
activity .[Exit
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#FINDFIXFUND

#LEADFREEKIDS

HASHTAGS

HLEADPOISONING

#LPPW2016

#FindFixFund
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WHAT IS AHASHTAG?
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2015

International Lead

Qutcomes A\ Poisoning Prevention
Lead,mFree : Week 2015

3rd Annual KIDSs

fora Healthy Future Week (ILPPW) took place on 25-31 October 2015.

° » Events took place in 87 cities in 39 countries - ranging

n te r n a t I O n a I Le a d * from art competitions, statements of support and
® public demonstrations, to policy debates, workshops

and scientific conferences. These events were

. . organized by non-governmental organizations,

D » academic institutions, government ministries and
O I SO n I n g paint manufacturers. Events took place in schools,

; . * universities, shopping centres, community centres and

_ on the street. Social media were widely used to spread

Prevention Week | i e

_ Alliance to Eliminate Lead Paint and events were

4 upported by partners in the Alliance including the US
- < = « Environmental Protection Agency (EPA), US Centers
el for Disease Control and Prevention (CDC), IPEN, the

United Nations Environment Programme (UNEP) and

" the World Health Organization (WHO). Funding

O t o Support for the global campaign from the German
C O e r Federal Ministry for the Environment, Nature
» Conservation, Building and Nuclear Safety, is

® gratefully acknowledged.
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Why have an ILPPW?

The International Lead Poisoning Prevention Week (ILPPW) aims to raise awareness of the need for action to
address the human health effects of exposure to lead, especially in relation to children. During the week, a range
of activities take place around the world, organized by various groups including government departments,
academia and civil society. A particular focus of the campaign week is to urge further

action by governments, industry and consumers to eliminate lead paint, and to
highlight the efforts of countries and partners to prevent childhood lead poisoning.

Activity in Lead Week
| Moinformation

http://www.who.int/ipcs/lead campaign/Report ILPPW2015 25Janl16.pdf?ua=1
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http://www.who.int/ipcs/lead_campaign/Report_ILPPW2015_25Jan16.pdf?ua=1

Social media including Twitter,
Facebook and Instagram were
actively used during ILPPW.

BaliFokus in Indonesia used
Twitter to spread the message
about avoiding lead paint in
houses. They also conducted a
|lead poisoning awareness survey.

ey Ghidhand Lead Peiseming

DAL I spockies pert bt Halkwesn® Tt Lead i tace panil

Gren & ety Hames INRGIIVE Jackaon i) Gren
A Masithy Hames InRsther

Ko e 32 about e pusoning ek and prevenion 2nd share s
% i sapport of Mational Lead Poiscning Prevection whek 5PPWIN15

An interactive “Twitter Town-hall”
session was organized in the USA
by the EPA, Department of
Housing and Urban Development,
and Centers for Disease Control
and Prevention, where Twitter
users from all over the world
could ask questions to experts  Deken
using the hashtag #LeadChat2015.

5 Comamon Lend Poisoning Myths Explained
VRO AR ADCu! R PAASYY) - whe £ AR wheMR Ty e Now BT
gited o s S ot

i cptani

The Childhood Lead F

Prevention Program in Michigan, USA,
warns about the potential dangers of
foce paint {above).

= o —
—_—

& Vedkiod W Racin A Dsie
Facebook post by the Green & Healthy
Homes Initiative in the USA (above).

#Lead s toxic. It harms aur bodies and the
environment. No level is safe.
#stopleadpaint #LPPW2015 @nemaugED
@WHO

Eco Ethics Kenya initiated a Read-
Lead social media campaign to
sensitize the public on the effects
of lead exosure and to appeal to
market leaders in the paint
industry to uphold best practices
in lead-free production and supply

C—:Q Protect your child frem
; Lead paint J

Ask for lead free paint when purchasing paint

E9a 4 ¥

The Department of Health in Ohio,
USA, featured a Facebook
campaign that focused on home
renovators, painters, and do-it-
yourself type projects.

Other topics discussed via social

chains. media included the health effects

of lead poisoning, the importance
of childhood lead screening and
home inspections for older

In Wales and the Midlands in the
UK, social media campaigns raised

awareness about lead in drinking houses.

water as many homes still have

lead service pipes. [ |
Epaallnations Facebook message on the risks of lead The three
#lead is toxic. It harms our | exposure posted by the National Campaign
bodies and the Environment Management Authority in hashtags were:
environment. No level is Uganda (above). #LEA Y
safe. #istopleadpaint #LPPW2015
#lppw2015 #leadfreekids mPLEﬂDPAmT

Twitter message from
LIS EPA {above).

Analysis of social media

An analysis of social media activity in the period of 7 October to 6 November showed
that the hashtag #LPPW2015 had 331 mentions, #leadfreekids had 282 mentions and,

#STOPLEADPAINT had 72 mentions. EPAalinations was the most active social media author, followed by
LUNEPRussIan,
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Community Forums
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Video Streaming

(1 Tube n
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Community Forums
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Examples of
Online Engagement
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Nearly 4 Million
Views in 2 Weeks

Y[]u Search

P Pl o) 006/1832

Last Week Tonight with John Oliver: Lead (HBO)

i LastWeekTonight
WEEH
TURIGHT " Subscribed 3,295,076 3858 136 views
1 r
+ Add to A Share === More
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Julian Castro  Secels

Here's how HUD is protectmg domestic
violence survivors against housing
discrimination —

portal.hud.gov/hudportal/HUD?

Julian Castro ryCastra + Sep 1
Pleased to hear how camm.Jmly advocates and leaders are working to
|mplement Burlington's housmg action plan

National Center for

HEALTHY HOUSING
@nchh #FindFixFund

Julidn Castro cretaryt Sep B
#ConnectHome has made |nternet access available to 1.5 million+
children in the past year — ConnectHome.hud.gov

Julian Castro

Great meetlng HUD grantees in
Minneapolis who are providing health
screenings to protect kids from lead
poisoning.
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@EPA

m .
LL] @EPALive
—
; @CDCEnvironment
= @HUDgov
@WHO
@NCHH

#FindFixFund
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#LPPW2016

V)
3
#LEADFREEKIDS
-
I o .
V) #FindFixFund
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L #leadpoisoning

#FindFixFund

National Center for Natiﬁg%mg
HEALTHY HOUSING * Housing coaittion



EPA

S HUD
3

e CDC
L]

O NCHH
<

L

#FindFixFund

National Center for Natiﬁ%thg
HEALTHY HOUSING * Housing coaittion



SOCIAL MEDIA FOR SOCIAL
ADVOCACY

e Social media is important for social advocacy
purposes.

 The changes and trends in technology influence
our message and reach.

e Social media and social networks are used to
effectively advance program goals and provide
data for evaluation.
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Jo Miller

(612) 226-2727

www.nchh.org ¢ @NCHH ¢ facebook.com/HealthyHousing
#FindFixFund ¢ #SHHcoalition ¢ bit.ly/joinFindFix ¢ bit.ly/FindFixLEAD
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